
Where off the shelf won’t do
In May 2007 Paul Duff opened Body Mods with a clear 

vision to cater for the growing demand for specialised metal fabrication from 

classic vehicle enthusiasts. Owners of classic vehicles set the standard high, 

and Bodymods had a simple philosophy from the start. Do it once and do it well. 

Whether you are restoring a 1922 Hispano-Suiza or a treasured 68 Monaro, often 

there are no off-the-shelf solutions. Paul says, ‘the customer is trusting us to do 

what is right - to look after their pride and joy better than they do. If this means a 

hand-fabricated body panel fitted to the vehicle that’s as good, if not better than 

the original, that’s what we do’. Often that requires some homework before the 

practical work begins, and looking after what is most important to the customer.

From humble beginnings, Bodymods reputation and business has grown.               

The business model hasn’t changed, though. The passion for doing things              

right has never faltered.

The same thinking extends to the partners Bodymods choose to work with. 

As Paul puts it, ‘we work with providers that take the time to understand what 

Bodymods do and protect what is important’.  For insurance, Bodymods work 

with Frank Risk Management. They like their full income disclosure approach,                 

and the fact that they take the time to understand the business. Frank arranges         

an insurance program that meets their needs, rather than an off-the-shelf policy 

that often includes things you’ll never need but still pay for, and doesn’t quite 

fit - like a bodgie body panel. ‘When you need to claim, Frank Risk are totally in          

your corner’. 

It not surprising really, Frank works for you, not the insurer.

Small business owner gets 
a lucky break.

When Nick Wilson graduated from law 
school with a shiny new LLB, the last thing 
he wanted to do was law.  
Instead he created a new business and career around his 
interest in beer. Many have dreamed of making such a move. 
Nick had the grit to do it, and now he gets to do what he 
loves every day – like other business owners that have the 
courage to back themselves. 

Since 2016 the business has grown from one Beercycle to 
a fleet of four, located in Auckland and Christchurch.  His 
customers aren’t tied to one location, instead they get to 
experience multiple bars that move under their own steam.  

Getting business insurance was a necessary evil. He 
contacted a large international broking firm, because he 
thought they’d get him a good deal. The paperwork turned 
up, and eventually, he took the time to read it. We did say 
he was a lawyer, right? Long story short, standard policy 
exclusions from the ‘package’ they’d arranged, meant there 
was virtually no cover offered at all. It was the package they 
gave everybody, that they assumed would fit Nick’s business 
as well. It didn’t.

Nick called Frank Risk Management. Not only did he get 
cover that would fit the risks his business faced, it was less 
than half the cost of the ‘package’ he’d previously been 
given. Best of all, Nick has since made some minor claims 
and they were all covered, no issues. “There will always be 
lessons when you’re new in business. But it helps to find 
partners that do what they say they will do like Frank, and 
have them in your corner when you need them” Nick says . 
Not surprising really. Frank works for you, not the insurer.
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